
GreySpark believes that by connecting market data consuming end-user applications to an open source, vendor-agnostic API, 
financial institutions can future-proof their market data systems and overcome vendor lock-in that contributes to rising market 
data fees. A standardised API enables end-user application compatibility with multiple market data vendors and the switching 
of vendors as business needs evolve. Meanwhile, maintaining a single API across the business will also significantly lower 
development costs compared to the current costs associated with maintaining multiple APIs. 
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4. END-USER APPLICATIONS
These are developed directly to the standardised abstraction 
layer, improving the system’s interoperability, which eases the 
switching of market data vendors and requires the maintenance 
of a single, standardised connection per application.  

3. ABSTRACTION LAYER
Using a single standard comprising OpenMAMA and 
OpenMAMDA, this creates a layer of code that abstracts 
the end-user applications from the proprietary vendor 
technologies and enables them to access market data 
messages in a vendor-agnostic manner. 

1. MARKET DATA FEEDS
Market data vendors use proprietary APIs, data models 
and symbologies to deliver their market data feeds 
in non-standardised formats.

2. SOFTWARE BRIDGES
These can be built by vendors or the open source 
community to form code that translates communications 
from market data vendor feeds to the standardised 
abstraction layer. 

ACHIEVING VENDOR-AGNOSTIC MARKET DATA APIs
UTILISING AN OPEN SOURCE ABSTRACTION LAYER

In 2016, the technological costs expended by financial institutions on market data consumption for front-, middle- and back-office purposes are rising. As a result, GreySpark 
has observed that the companies – which consume market data feeds from exchanges and other sources – are struggling to tackle the rising costs because they are reliant on 
proprietary, third-party vendor-provisioned data delivery technology. This report explores the recent rise of an open source API standard for market data called OpenMAMA, 
which was developed to establish an abstraction layer between vendors and end-user applications to promote vendor agnosticism and lower IT support costs.


